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Elections are all about debate - about the best ways to address the ideas we care about, about the challenges we 
face as a country, and about which party has the best plan to lead us forward. 


In the media - and in our day-to-day-lives - it's common practice to give equal air time to opposing points of view. 
We see this on television panels, where both sides of an argument often get to make their case. 


However, this only works when everyone taking part in the debate is arguing in good faith - meaning that they're 
presenting facts from evidence that they believe to be true, but that they're also capable of changing their minds. 
When it comes to climate change, though, the so-called "skeptics" don't argue in good faith - because no matter 
what evidence is presented to them, they have no intention of changing their minds. 


The debate about the existence of climate change has already been scientifically and popularly settled. More than 
200 scientific organizations around the world have confirmed that climate change is both real and caused by human 
beings. And according to an Abacus Data poll taken in August, 82 per cent of Canadians believe climate change is 
a serious problem. 


We care about climate change because we care about our families, our friends, and our communities. No matter 
what our political, religious or cultural beliefs may be, we all want what's best for the people we care about and the 
strong, prosperous communities we want to build for them. 


The consensus is so widespread that the only voices left arguing against the reality and danger of climate change 
are the people and industries that are profiting from maintaining the status quo. Their only goal is to encourage 
differences, sow division, and argue that it's too late to turn things around so they can continue profiting at our 
expense. As the studies show, Canadians are no longer buying their arguments. 


So it's time for media to cut the deniers loose. It's time to stop giving them airtime. It's time to stop letting bad-faith 
actors - people who don't represent the scientific consensus or the views of Canadians - derail the conversation and 
delay action. 


And in our personal lives - whether that's arguing with family members on Facebook or friends at work - it's time to 
put our energy elsewhere. If your angry uncle isn't convinced by scientists or the evidence of his own eyes, your 
Facebook post isn't going to move him, either. Instead, let's get on with the work. 


For the first time during a Canadian federal election, we have the numbers to move on from debate and start taking 
real action. But we won't make any progress if we continue to focus so much of our energy in the wrong direction - 
on the few remaining bad-faith skeptics who will never give up on their denial. 


The fact is, the argument's over. It's time to act, now. 
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So it doesn't matter if you vote Blue, Red, Orange or Green - it doesn't even matter if you believe in climate science 
or not - the stakes are the same for all of us. While skeptics continue to do nothing, it's on the rest of us to take 
action on their behalf. 

This election, tune out politicians whose best offer is sticking with the status quo. Ignore arguments from climate- 


denying relatives during Thanksgiving. Make it a priority to head to the nearest polling station to cast a vote while 
advance polls are open October 11 to 14. 


We've already beaten the climate deniers. Now it's time to beat climate change. 


Catherine Abreu is the executive director of the Climate Action Network Canada. 
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